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Introduction

Structure of today’s session:

1. Competition information: explain the 
competition, FAQ, article example and Q&A

2. Workshop: provide more tips and tricks 
about writing short articles from Catherine 
Fox, aligned to competition evaluation 
criteria. 
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The Competition

The aim: 

• Promote public contributions by female economists and on 

the topic of gender economics

The ask:

• Prepare an article on an economics topic of your choosing

• 800 word limit

• Submit by 1 April 2022

The prize

• First place: $750

• Second place: $550

• Third place: $250.

• Complimentary membership to WEN for the next year will be 

awarded for the top 3 prize winners and 3 honourable 

mentions.

The eligibility criteria:

• Current ESA WEN members OR current 

students

• Applicants must not have previously published 

any part of their article previously (e.g., 

newspaper, magazine) or been featured in a 

media interview (e.g., on radio or TV)

• The competition is not intended for regular 

economics commentators, rather emerging 

economists building a profile



FAQ
Can applicants be any gender? 

The competition is open to all genders. However, given the aim of promoting female voices in economics, the article 

must be:

• female authored and/or

• on a gender economics topic and/or 

• strongly drawing on contributions from female economists

How academic does the article have to be?

The tone does not have to be formal academic style, rather an op-ed, conversational style, as long as the economic 

thinking is clear and original.

Do I need references?

Make sure to acknowledge all sources for example through hyperlinks, but formal references are not required.  

Do this need to be original research?

No. We are interested in original economic thinking, a unique point of view and a well-structured argument but it is 

not required to conduct original research/analysis. For example, you can draw on contributions of other economists 

to argue a point that you think is not being discussed enough in mainstream media.

Will my article be published on the Credible Economist blog series?

Selected articles will be published as part of the series.

Any other 

questions?



Example article: The information problem of 
COVID-19 (and the role of economists in the pandemic)

General – applying economics lens to topical issue in the news

Intro – connecting to readers early

In early 2020, the Economics Society of Australia (ESA) hosted a seminar with Economics Professor Joshua Gans on the emerging COVID-19 pandemic. He 

warned us about complacency, particularly in Australia where it seemed that the situation was under control compared to countries like the US which were 

being hit hard. Even while sitting in lockdown, I couldn’t help but think (or more accurately, hope) that he was wrong, and Australia would continue to get 

through the pandemic more successfully than other countries. But as we all know, his predictions about the pandemic hitting us hard eventually have 

proven to be true.

Intro – main points up front

However, his insights are just as relevant and useful now in understanding the impacts of the pandemic as they were then. These arguments not only help 

us and policymakers to better understand the situation we are in, and how to get out of it, but the important role that economics plays in this pandemic. 

Using economic concepts to explain trends in the world around us

Within months of the pandemic erupting, Joshua Gans identified a clear way of understanding the health and economic risks of COVID-19: through the 
economic lens of information asymmetry (he has since written two books on this). COVID-19 is a contagious and deadly disease, but the main reason it 
affects our daily lives so much is because we don’t know who has it…. COVID-19 can be understood as a classic example of information asymmetry, 
where one party in a transaction has more information than another. Basically, we don’t have information about who has COVID-19 (only the bug does). 

Using images to get your message across

Figure 1 also shows that the infectiousness threshold is higher than even the antigen threshold, suggesting that positive RATs may also pick up false 
positives in terms of infectiousness.



Evaluation Criteria

1. Accessibility and reader engagement (4 points) 

Articles should be drafted with a general audience in mind. They should avoid jargon, unnecessarily 

complex language and clearly explain economic concepts.  

Articles should be engaging to read. 

2. Compelling argument (4 points) 

Arguments should be persuasive and bold. They should take a clear stance on the chosen issue and 

demonstrate a strong rationale for their argument. 

3. Understanding (2 points)

Blogs should demonstrate an understanding of the underlying issue they are describing and economic 

concepts where relevant. 



Tips: Accessibility and reader engagement

Choosing a compelling topic: 

• set out why you are writing the blog

• think about what makes an engaging topic (what do you like to read and why)

• e.g. a new or a novel take on a contemporary issue

• keep it simple but compelling; reach a conclusion or point to further action/opportunities

• arguments/viewpoints should be persuasive and bold, take a clear stance on the chosen issue and demonstrate 
a strong rationale for their argument.

Articles should be drafted with a general audience in mind:

• avoid jargon and technical terms

• explain basic economic concepts

• edit unnecessarily complex language

• metaphors and analogies can help

• add a quote or example to illustrate your point.



Tips: Accessibility and reader engagement

Articles should be engaging to read:

• reverse traditional essay style (intro, body, conclusion) and 
ensure the 3/4 strong points you want to make are covered in 
the first half of the blog followed by supporting 
arguments/data

• use a variety of sentence lengths, well punctuated and crisp 
language

• keep paragraphs short (minimum of 2 sentences)

• edit out adjectives

• throw in popular or current references to make your point.
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Tips: Compelling argument

• Don’t aim too high - your contribution doesn’t have to be ground breaking but fresh and relevant

• Grab attention at the beginning - try a feature style format: first par to catch attention; second to 
explain where you are heading; third to summarise your main idea (the nut par)

• Explain why your view is worthwhile

• Compare and contrast previous data or analysis to distinguish your angle.



Tips: Understanding

• Make it clear you have demonstrated an understanding of the underlying issue and economic 
concepts where relevant

• Economic concepts can be defined in text or a pull-out box 

• Add references to work you have done or helped with and experience to support your argument

• Explain the benefits of your take

• E.g. policy implications 



Thank you for participating!


