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ÅEconomics helps to define the problem, can 
identify economic/technical barriers

ÅEconomics (and context/technical expertise 
helps to set the benchmark)

ÅMarketing and Behavioural 
Science/Economics help to identify barriers

ÅMarketing and Co-Design to develop 
solutions (building on Econ Experiments)

ÅBE methods to evaluate (to inform design 
but also develop the business case)

ÅApply dissemination and training 
approaches from both disciplines
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(report to the Qld government, DNRME)

H Chan, U Dulleck, J Fooken, N Moy, B Torgler (forthcoming), Cash and the Hidden Economy: 
Experimental Evidence on Fighting Tax Evasion in Small Business Transactions, Journal of Business 
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To review existing  
knowledge to identify gaps  
and frameworks

Co-design  
workshops

To validate existing  
knowledge.

To design interventions,
messages, activities, and
tools .

To test interventions, To recommend a program  
messages, activities, and tools. of activities to address

barriers and reinforce  
positive behaviours
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(Standard) Tax declaration computer laboratory experiment with 266 student, and 87 non-student 
(tradespeople and trade TAFE students), with service provider (pool fence framing) and customer. Offer of 
cash-in-hand payment, and tax declaration. 10% audit probability, 40% tax rate). Surplus generated if 
trade takes place, price can be negotiated.

Student sessions                                                                                Non-student sessions





Sample: Qualitative = 25; Quantitative = 137*




